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Agenda

• Prior to Inputting the 

Listing

• Inputting the Listing

• Elements of Success

• Doubling Checking 

Your Work

• Internet Success



Introduction
London Foster is committed to helping you, our 
agents succeed. Learning how to correctly input 
your listings into the MLS, is only one aspect of that 
success. The goal of this training is to help you put 
your best foot forward when representing your 
clients.
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Prior to 

Inputting 

the Listing
Let’s go over some of the 

basic elements an agent is 

responsible for prior to 

inputting a listing into the MLS
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Inputting 

the Listing
Inputting the listing has a logic, 

let’s dive into it
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Elements of 

Success
Let’s go over some of the 

basic elements an agent is 

responsible for prior to 

inputting a listing into the MLS.



Great Pictures

PRO PHOTOGRAPHY

 Always Hire a Professional 

Photographer

 Ensure the use HDR

Technology

 Ask them for Examples of 

Their Work

 Utilize Nighttime or 

Moonlighting Effects

 Do a Trial Run or Story 

Board of the Photoshoot

PREPARE THE PROPERTY

 Open Blinds, Curtains

 Turn On Lights, & Lamps 

 Declutter & Edit 

 Take a Minute, Access the 
Room 

 Look for a Focal Point 

 Close Closet Doors 

 Toilet Lid Down

KNOW WHAT WORKS

 Stand in the Corner of The 
Room

 Step in Away from the 
Corner 

 Use a Tripod

 Use a Wide-Angle Lens

 Hold Camera at Belly Button 
Height 

 Edit Photos to Eliminate 
Noise 

 Edit Photos to Make Brighter



Great Text

TRICKS TO USE

 Look Up Past Listings 

for the Property

 Look Up Listings You

are Competing with

 Pick 3 Main Points that

Differentiate Your

Listing

 Pick 3 Negative Points 

for Your Listing

GOOD IMPRESSIONS

 Use Present Tense 

 Don’t Repeat yourself 

 Include the Buyer with 
words like YOU and YOUR 

 Short and Sweet, Not Too 
Short 

 Not Too Long

 Use Brand Names 

KNOW WHAT WORKS

 Use Keywords that 
Generate Interest and Drive 
Traffic to Ad 

 Let People Use Their Minds, 
Describe the Rooms to 
Promote Excitement

 ALWAYS Triple Check Your 
Work 

 Have a Friend, Colleague 
Edit Your Text



Great Text (CONT)

WORDS TO INCLUDE

 1. Luxurious 

 2. Captivating 

 3. Impeccable 

 4. Stainless 

 5. Basketball 

 6. Landscaped 

 7. Granite 

 8. Pergola 

 9. Remodel 

 10. Beautiful 

 11. Gentle 

 12. Spotless 

 13. Tile 

 14. Upgraded 

 15. Updated

WORDS TO AVOID

 Must Sell

 Value – Homes described as a 
“good value” sold for 5 
percent less than other homes

 Motivated

 Move-In Condition

 • Clean

 • New Paint or New Carpet

 • Ranch

 • Quiet

 • Vacant



Great Video

TRICKS TO USE

 Use Splice to make a 

Video from Pictures

 Create a Short Video 

of 3 Main Features of 

the Property

 Slow, Steady, Focusing

on Positive Aspects

 Leave them wanting 

more

GOOD IMPRESSIONS

 Use My Channel on 
Youtube to share link

 Add Video URL on Martrix

 Share on Your Social 
Media as Posts: Instagram

▪ Facebook 

▪ Linked In 

▪ Twitter

 Reply to all Showings with 
a URL Share and a Promo 
Sheet

KNOW WHAT WORKS

 Use Video Option on 
Facebook 

 Create Video on Apps

 Other Sites to Consider:

▪ Zillow

▪ Trulia 

▪ Realtor.com 



Open Houses

TRICKS TO USE

 Use Splice to make a 

Video from Pictures

 Create a Short Video 

of 3 Main Features of 

the Property

 Slow, Steady, Focusing

on Positive Aspects

 Leave them wanting 

more

GOOD IMPRESSIONS

 Use My Channel on 
Youtube to share link

 Add Video URL on Martrix

 Share on Your Social 
Media as Posts: Instagram

▪ Facebook 

▪ Linked In 

▪ Twitter

 Reply to all Showings with 
a URL Share and a Promo 
Sheet

KNOW WHAT WORKS

 Use Video Option on 
Facebook 

 Create Video on Apps

 Other Sites to Consider:

▪ Zillow

▪ Trulia 

▪ Realtor.com 



Signage

FOLLOW THE RULES

 Check the Rules & 

Restrictions on 

Signage in the Area 

on Signs, Posts, & 

Directional Signs

CREATE SIGNS

 Go to 
www.londonfoster.com, 
Under Marketing, Under 
Yard Sign and Order 
Your Signage

 Order Sign for the 
Property

 Order Directional Signs

 Allow 2 to 3 Weeks

 Make Sure to Order H
Signs & Yard Posts As
Well

DIRECT EYES TO YOU

 Go to 
www.londonfoster.com, 
Under Marketing, Under QR 
Codes

 CreateaQRCodetoDirect
PeopletoyourWebsite

 IncludeYourPhoneNumber, Your 
Name & Email

 IncludeBrokerageName,
Address&PhoneNumbers

http://www.londonfoster.com/
http://www.londonfoster.com/


Mailings

GOALS & INTENTIONS

 Study Your Goal

 What is Your

Commitment

 80/20 Rule

 How Many People Will 

You Reach

ALLOW 3 WEEKS

 Printing Takes Time

 Mailing Takes Time

 Study Your Database

 Mail to People Who
Make Sense

KNOW WHAT WORKS

 Use QR Codes

 Links to Your Website

 OfferYourServicesasASeller’s
Agent

 Call to Action

 OpenHouse



Print Materials

PROMO SHEET

Make a brief glance, a visual 
reminder of top 5 things about the 
property.  It should include: 

 Date & Time of Open House

 Property Address

 Asking Price

 HOA’s & Maintenance Fees

 Square Footage

 Number of Bedrooms & 
Bathrooms

 Number of Parking Spaces

 Brief Description

 Best Picture of The Property 
(Maximum 3)

BACKPAGE SHEET

A more detailed, text and 
graphics, specific details about 
the property. It should include: 

 Additional Exterior and 
Interior Photos

 Additional Information About 
Property

 Real Estate Taxes

 Additional Fees or 
Assessments

 Appliances That are 
Included

 Lot Size

 Special Features

WHAT ELSE?

 Welcome Sheets

 Excel Database or CRM

 Comps

 Other Properties for Sale

 Printed AS IS Contracts

 Applications, if Necessary
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Doubling 

Checking 

Your Work
Let’s Discuss the London Foster 

Report Card… Improve your 

Listing ASAP



16

Internet 

Success
Keep Tabs of Where 

Your Listing Goes and 

How Your Listing is 

Looking



The way to 

get started is 

to quit talking 

and begin 

doing.

Walt Disney
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Summary
Success is the result of hard work.

Hard Work can be prevented by preparation.

Being Prepared is essential to success.
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Thank You

Memo Valverde

REAL ESTATE

646-725-2026

memo@londonfoster.com

www.memo.londonfoster.com


